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OI,F HOMES OFFER  

coDrpelling opportunity kr

conrbinc whcre you live \-ith

$'hat you live fbr. tsut d!

indLLlgcnt tts they nray be,

dey're investmen$, just like

all othcr rcal estate. h niany

cases, rhcy ruc xrvcstmeDt!

that demand evcll mon legwo* thrn a house ln a
tl.aditi(xral reighborhood.

Say you're considering n 4,ooo square{bot
western style mnch on a golf course ldjacen! to
the rsth green. Givcr thc location, thrr house .|a'ill

likcly provctobc a befter invcslmcDt thnn a sinilrrl
honc in a gcDeric subllilisn,n 1wo blocks awry.
N,rw put thrt snntc housc on a coursc dcsigncd bt
l'cle Dyc, .rnd you've h i1 thc iackpot. l htlt's becausc
homes on Dyecourscs htrve il)|rccirlcd hslcrovel

frve yerrs than resjdences on courses crc^ted bl
, , rhFr Jrchirccrc, (r .n Jrck Ni(kl ,u. .  lorn lazio.
and Robert lrentJones Jr., according to data just

released by Gofrrgdrl and Barmerslvcck. ln shoft.
while multiple faclors determinevaluc and poten_

tial appreciation of golf real estate, one ofthe mosl

critical factors is rvho designed the coLLrse
-Thi" dnlr  hds ne\e- e{.rcd at }uu- f ingcrr iL, .

HOW DESIGNERS AFFECT REAL ESTATE
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beforc," says Sam Killeen, president ofLongitudes
Group LLc, a m ket research i m that spccial_
izes in anal)zing the ecoDonics ofgolfand iirness.

Lorgitudes used a combination of inlbrmation
ftom zillowcon, the online real estatc valuation

site, and county assessor records to analyze Solf
developments in nine markets around the US.
(map, pagc 9o). A'total of 1,800 homes built on Solf
courses in the past 20 years and valued at more

rh.rn gl .5 bi l l ion wcrc i | lc luded in t}e analysis

Thc data was compiled and anallzed in consnlra-
tion withJohn Rooney, PhD, Prolessor enedtus of
geography at Oldahona State University and co
tbunder of Longitudes Group.

The golf:course homes were ass€ssed based
on how their narket value changed over the past
' - ,5 ,  and l0-yeaf pf l  iods. rnd ho$ thar apprecia-

on conpared $.th olhcr homes in $e same Zip

code. On average, lor dre si\ architects included

in the study (Dye, Arnhur Hills, Fazio, tent Jones
Jr., Nicklaus, and Amold Palmer), the Solfhomes
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rppreciated 28% laster over live years, a highcr

rnte than similar hoDres in the same arcas (Othcf

popular architects, such as Tom Weiskopf, Gan

Player, RcesJones, and Greg Norlnan,lverc studied

butexcluded lion the linal listbecausethe number

olreal-estate courses they have designed in tbosc

specific narkets wns not large enough to render

meaningtuI comparisons.)
The most stiking fact to leap out ofthe data rs

this: over the pasl iive years hones built on Dye

courses have outper'formed other hones locrtcd

in the samc Zip Codc by 60%. Fazio, Palncr,Trenl

Jones Jr. .  aIJ \ icklau" lol lo$ OyF rr  r l re f i te-
year averages. Meanwhile, homes built on Hills

courses have rrnderperlbrmed, trailing L\e hones

in the same Zip Code by I0'. For rhose thinling

longer term, Tleni Jones Jr. was the top 10 year

peformer.
So what's behind the Dye edge? For starters, Dye

is one ofthe premier course artists ofalltime,larld

ing nine designs on Gofrrgercs list ofAmerica's 100
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createst Cources. His name has been espccially rcc-
ognizable oflate as he continues to create challeng-
il1g tour caliber venues. tentJonesJr is a high pro-

file nane in the game, partly becaDse of his father,

the legendary cou$e architect. Houses on Nicklaus
courses wor d probably show grealer appreciadon,
but the prices ofsome ofd1e homes in those devel-
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opments rvere initially sel rela
tively high and therefbrc have not
gone up as quickly. Fazio has a
rcputation for designing visually
strikiDg-yet lblgiving-courses.
Hills, though a truly talented and
prolilic designer, is more success
tul in certair geographic regions.
IIis numbers arc strong jn the
South, espechlly along the South
Carolina coast and in Soudlwest
Florida and D las/Fon wordr.
whcre his nane rccognition is
strongcr, Ilr those markets, the
holnes on Hills courses olrtpcr_
forn the market by an average L,f
43%. BuI iD thc $/est, pa rticularly
in Paln spriDgs, the values on his
coulses have not heldupaswell.

It night secm as ifthe namc oi
n gol{:coursc nrjhitect shouldnt
mrttor that nmch. A well-buih
h(nncon.r sood cours€ should be
rli drar counts. But those in thc
busincss knolv better "A real es-
trlc bn)ker crD sec it in a buy€r's
cves rvhcn the name of the golf

cou|sc lrthitect is mentioned,"
says Cr)lin Hegarty, president oi
colf t{cscrrch GrorLp, a consult-
ing comprny on the golfbusiness.
" fhat nane is one of the sales
tools uscd to close the deal."

A lot of those deals are beiDg
closcd. colf real estate accounts
for 1j9.9 billion of ^n estimated

$62.2 billion industry according
to the Natioral Golf Foundatior.
Not surprisingly, the homes ir
fiis study fi l h the high end
of the market, with an average
valuc of$894,000. The architec!
nakes abig dillerence there,too.

on average, a home built on a Faziocourse is more
than '+,ooo square leet and costs i11.3 nillion A
homc on a Palmer course averages 3,200 square

leet and costs $690,000.
According to Hegatty, the n1ajoiq of buyers are

keenly aware ofthe investment aspect oftheir pur

chases. "They could invest ihat money elsewhere,
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but ftey believe the mosr productive investment
oppornr ry is to put the money in a golf-course
home. \ays Hegdry. "They believe rt will perform
better than the stock market, bonds, or anlthing else
they could invest in. Quite often, thelre right."

Now that the baby-boomer generation is ap-
proaching retirement, chances are that trend will
get stronger. "There is considerable demand for
golf homes ftom thh [group]," says Henry De-
Lozier, vice-president for golfat Pulte Homes, the
ij14 billion residential real estate developer. "That
demand comes ftom people's increased discretion
over f ie ir  l imc dnd money. Theres no quesrion.
golf accelerates our sales pace."

Pulte has 45,000 homes in its portfolio, 13,000
ofwhich areconsidered golfhomes. The company
has more than 30 new golfpmjects in develop-
ment. Interestingly, Pulte has historically shied
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from the marquee names in course design in fa-
vor ofspecialists more sympathetic to the clients'
needs. "We want a designerwho understands the
flexibility required from large-production home-
building activity," says Delozier. "our designers
needto understand tlatthings change a lot every
day, And we need someone who can express cre-
ativity within the context ofa doubleloaded larr-
way [a fairway witl homes lining both sides]."

Imponant regional differences go beyond the
name of tle architect. Golf homes in traditional

" live/work" areas, or urban centers, tend to appre-
ciate faster and befter than those located in snow-
bird or retircment-oriented communities. For ex-
ample, during dre last five years, golfhomes in the
Dallas/Fort worth and Chicago areas have risen
at nearly twice the rate ofother homes in their Zip
Codes. Golf homes in Palm Springs, Phoenix, and
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Southwest Florida have underperformed during
the same time period.

"The strongest appreciation occurs in the resr_

dential markets, as opposed to the sun spots,large-
ly because those are people who are in their peak

income years," explains Killeen. "The more remote

locations are geared toward the fncd-income,

second-home, retirement crowd, and that is much

more tied to tlte overall economy. If the market is

down, you don\ buy a second home." with the re. I

esrate marker finall) losingsomeofits fiothiness. ir

might pay to wait on those secondary markets until
pdces bottom out.

Ids worth keeping in mind that a handtul of

architects arc considered up_and-comin8, a next
generation that doesn't have the €achet of Nick
lauE or Dye but might be a good investment in the

long run. For example, Jim Engh was selected as

Goilr8erPs Architecl of$eYearin 2o0J Heju.r

completed a high-end course, The Creek Club, at

ReFrolds Plantation in Georyia. Michael Hudzan

has designed a number ofwell'received courses,
including Butly Pulpit in Medora, N.D., for which

he won Gofrlgesls award for Best New Aford-

able Public Course in 2005.
Admiftedly, investing in real estate is equal parts

strategy and luckj and golf-course real estate $ no

different. But buying a home on a coursedesigned
by a well-known architect, like striping one straight

down the middle, can have its benefits.

Dan Briody is a Connecticut'bnsed blrine\t writer

aniL best-selling author His ldrasf ,oo4 The Halli-

burton Agenda, wds rccen tly released in papeftack

Palm

a

!

3

THE MARKETS WE STUDIED
A glimpseal goll.couBe real estate across thec0!nlry
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